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Course Objective:

The subject focuses on offering knowledge and expertise in the marketing business at global

level and to provide exposure on marketing practices of business firms

Course Outcomes: On successful completion of this course, the students will be able:

CO1: To recognize the Concept and scope of International marketing

CO2: To give basic knowledge of Dynamic Environment of International marketing,
International STP

CO3: To identify with the International Product, pricing, place and promotional strategies

CO4: To recognize International Market channels & Documentation required in international
marketing

COS5: To give the basic knowledge on the international institutional infrastructure and
documentation.

Unit I: Introduction

The concept of global marketing — Importance, Growth and Benefits — Scope and Challenge of

international marketing — The dynamic environment of international marketing, International

segmentation, Targeting & Positioning



Unit II :International Product & Pricing Policy
Global Product — Product standardization and Adoption — Global Brands, Trademarks,
Packaging and Labeling — International marketing of services — Global pricing , Export pricing
,Global Pricing strategies for international markets.
Unit I1I : International Marketing Channel Policy
Managing international distribution channels — Multinational retailers and Wholesalers — Global
Logistics — Contemporary issues in International marketing — Future prospects in International
marketing
Unit IV : International Promotional Policy
International Promotion — Concept ,Strategies :- International advertising, International Sales
Promotion ,Sales force and Their management — Other forms of promotion for global markets.
Unit V : International Institutional Infrastructure & Documentation
Institutional infrastructure for export in India, Export Assistance, Introduction to Export
documentation and procedures, framework, preshipment & post shipment documents.
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