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Q.NO QUESTION Marks BTL 

1 Explain the importance of Liquidity ratios. 3 BL2 

2 List out the objectives of Ratio Analysis 3 BL1 

3 What are the uses of a funds flow statement? 3 BL5 

4 
“A Cash flow statement is required to explain changes in cash account 

balances between balance sheet dates.”Explain the statement. 
3 BL5 

5 Discuss the characteristics of marginal costing . 3 BL6 

SECTION –B 

Answer all questions                                                    (2 QX 5 Marks= 10 Marks) 

6. a. 

 

   

   b. 

What is Financial Statement Analysis? Elaborate on different methods of 

the Financial Statement Analysis. 

OR 

Given below is the Balance Sheet of VS LTD for the years 2017& 2018. 

Analyze the financial position of the company by Preparing a 

Comparative Balance Sheet and interpret. 

Particulars 2017( ) 2018( ) 

Capital 

 

10,000 10,000 

Reserves 500 600 

Debentures - 100 

Land &Building 10,000 6,000 

Creditors 200 - 

Bills payable 400 300 

Machinery 1,000 3,000 

Current Assets 100 2,000 
 

5 

BL6 

 

 

 

BL4 

 

7. a. 

 

  b. 

Distinguish between Funds Flow Statement and Cash Flow Statement. 

                                                  OR 

Estimate the Working Capital  of AB Ltd by Preparing a Statement of 

Changes from the information given below: 

LIABILITES  2017 

( ) 

2018 

( ) 

ASSETS 2017 

( ) 

2018 

( ) 

Equity Share 

Capital  

80,000 80,000 Fixed 

Assets 

60,000 50,000 

Preference 

share capital 

- 20,000 Debtors 80,000 48,000 

General 

Reserve 

4,000 4,000 stock 20,000 70,000 

P & L 8,000 10,800 Prepaid 2,600 1,000 

5 

BL6 

 

BL6 

 



 
 

 

Account expenses 

Debentures 22,000 25,600 cash 400 7,000 

Creditors 24,000 26,000    

Bank 

overdraft 

25,000 9,600    

Total 1,63,000 1,76,000  1,63,000 1,76,000 
 

SECTION –C(CASE STUDY) 

Compulsory Question- (Unit-5)                                                     (1 Q X 5 Marks = 5 Marks) 

8.  a. 

 

 

     

 

 

 

b. 

From the following information, find out the amount of profit 

earned during the year .Apply marginal costing technique. 

Fixed cost: 50,000 

Variable cost: Rs.10 per unit 

Selling price: Rs.15 per unit  

Output level: 1, 50,000 units 

OR  

You are required to calculate the breakeven point in the following 

cases. Apply the formulae. 

The fixed cost for the year Rs: 80,000 

Variable cost per unit for the single product being made is Rs: 4/-  

Estimated sales for the period are valued at Rs.2, 00,000.  

The number of units involved coincides with the expected volume 

of output. Each unit sells at Rs: 20/- . 

5 

BL3 

 

 

 

 

 

 

BL3 
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Bloom's Taxonomy 

Level 

BL1 BL2 BL3 BL4 BL5 BL6 

Remember Understand Apply Analyze Evaluate Create 
 

 

SECTION – A (50 Marks) Bloom’s 

Level 
Marks 

1 
A) Illustrate the essential elements of a valid contract. BL2 10 M 

OR 

B) What are the various remedies available to a party in case of breach of contract? BL1 10 M 

 

2 

A) Explain briefly the Contract of Agency. How a contract of agency does is 

terminated?  
BL2 10 M 

OR 

B) Identify the rights and duties of an indemnity holder when sued. BL3 10 M 

 

3 
A) Distinguish the various Negotiable Instruments & state their features. BL4 10 M 

OR 

B) Compare & Contrast Sale and Agreement to sell in detail. BL5 10 M 

 

4 
A) Determine how the Articles of Association can be altered in detail BL5 10 M 

OR 

B) Explain  the duties and procedure of appointment of the Directors . BL5 10 M 

 

5 

A) Explain the functions of state and Central Redressal agencies . BL5 10 M 
OR 

B) Determine 

i) Laws relating to Intellectual Property Rights. 

ii) Arguments favoring Corporate Social Responsibility.  

BL5 10 M 

 

SECTION – B (10 Marks) - CASE STUDY 

6 A) CASE STUDY (COMPULSORY QUESTION) 
 

A retailer enters into a contract to sell a TV to a buyer. The seller was supposed 

to deliver the TV on Wednesday. The profit for the retailer on each TV sale is 

INR 5000. The buyer refused to proceed further and informed the same to seller 

on Tuesday. The contract is terminated.  

Questions: 

1. Which party has failed to perform the contract? 

2. What type of Breach is it? 

3. What rights are available to the aggrieved party? 

4. What has the seller lost?  

5. What would have happened if the buyer had paid for the TV? 

What damages should be awarded to the seller?  

BL5 10 M 

************* 
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Note:  
1. This question paper contains two sections A & B 

2. The Section-A consists of 5 questions with internal choice. Answer all the questions 

3. The Section-B consists of Application Oriented questions 

Bloom’s Level: 

Remember BL1 Apply BL3 Evaluate BL5 

Understand BL2 Analyse BL4 Create BL6 

Note: Give the level of question as per the Bloom’s Taxonomy levels 

 

SECTION – A (10 Marks) 
Bloom’s 

Level 
Marks 

1.  Answer all the questions: (Answer any five) 

a) Define Indian Ethos.               

b) Compare Ethics and Ethos. 

c) Define Myth. Give example. 

d) List out the characteristics of Ethical Dilemma. 

e) Explain Value based Leadership. 

 

BL1 

BL2 

BL1 

BL1 

BL2 

 

2M 

2M 

2M 

2M 

2M 

 

SECTION – B (20 Marks) 
Bloom’s 

Level 
Marks 

1. 

A) 
Define Value based Management & Explain in detail 

Need, Importance and benefits of VBM. 
BL2 [10 M] 

 

B) 
Explain in detail the 7 Business ethos principles practiced 

by Indian Companies. 
BL4 [10 M] 

 

2. 

A) Explain various theories of Ethics. BL2 [10 M] 

 

B) 

You are applying for the job of sales associate. You have 

just found out that you will be given a personality 

assessment as part of the application process. You feel that 

this job requires someone who is very high in extraversion, 

and someone who can handle stress well. You are 

relatively sociable and can cope with some stress but 

honestly you are not very high in either trait. The job pays 

well and it is a great stepping-stone to better jobs.  

 Questions:  
1. How are you going to respond when completing the 

personality questions?  

2. What are the advantages and disadvantages of 

completing the questions honestly?  

BL5 [10 M] 

************* 
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Bloom's Taxonomy 

Level 

BL1 BL2 BL3 BL4 BL5 BL6 

Remember Understand Apply Analyze Evaluate Create 
 

 

SECTION – A (50 Marks) Bloom’s 

Level 
Marks 

1 

A) Define Management and explain various functions of Management. BL2 10 M 
OR 

B) Define Decision Making. Differentiate between open & closed models of 

decision making. 
BL2 10 M 

 

2 

A) Explain the concept of Centralization & Decentralization with its merits and 

demerits. 
BL2 10 M 

OR 

B) What is Power? Mention the various sources of Power. BL1 10 M 
 

3 
A) Explain the Big 5 Model of Personality. BL2 10 M 

OR 

B) Discuss Maslow's theory of Motivation. BL5 10 M 
 

4 
A) Elaborate the process of Communication. BL6 10 M 

OR 

B) Analyze any one  Leadership style. BL5 10 M 
 

5 
A) Determine the factors which shape organizational culture. BL5 10 M 

OR 

B) Predict the sources of conflict in organizational context.  BL6 10 M 
 

SECTION – B (10 Marks) - CASE STUDY 

6 A) Uday Sankar is from Kerala. After graduating in Science he worked for 

sometime in a small office in Madras. He left this job when the responsibility of 

being in charge alone of a whole department became too much of a strain on 

him. 

 

His next job assignment was with a very well established but privately owned 

firm. The interview took place in Bombay in July 1981. By September he was 

informed that he had been selected for the post of sales representative in the 

firm’s Madras office. Uday was happy to be working in Madras as he felt well 

settled, had plenty of friends and was well versed with the local language. 

 

As per the conditions of his appointment, Uday underwent a training programme 

in Bombay for 3 months after which he was placed in Ahmedabad. He was told 

BL5 10 M 

 



that his stay in Ahmedabad would be for a minimum period of 2 months so that 

he could learn all the systems and methods of selling. 

 

Uday had a difficult period in Ahmedabad. There was a communication barrier 

as he could speak Hindi not Gujarati. He missed his large circle of friends back 

home. 

 

QUESTIONS: 

 

1) Why did Uday Sankar leave his first job and what was his next job 

assignment? 

 

2) What were the conditions of his appointment? 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

************* 
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Bloom's Taxonomy 

Level 

BL1 BL2 BL3 BL4 BL5 BL6 

Remember Understand Apply Analyze Evaluate Create 
 

 

SECTION – A (50 Marks) Bloom’s 

Level 
Marks 

1 
A) What is the nature and scope of Managerial Economics? BL1 10 M 

OR 

B) Explain the concept of Incremental reasoning and state its importance? BL2 10 M 

 

2 
A) Explain Law of demand? State thee determinants of demand? BL2 10 M 

OR 

B) Explain elasticity of demand and its types? BL2 10 M 

 

3 
A) Discuss about the Production function? Explain optimization of two inputs? BL6 10 M 

OR 

B) Elaborate on Law of Returns to Scale. BL6 10 M 

 

4 
A) List the different market structures and their characteristic features? BL4 10 M 

OR 

B) Explain price determination under Monopoly & Monopolistic competition. BL5 10 M 

 

5 
A) Explain the Concept of National Income and its Measurements methods? BL5 10 M 

OR 

B) Explain the concept of inflation? Write about its causes and effects. BL5 10 M 
 

SECTION – B (10 Marks) - CASE STUDY 

6 A) CASE STUDY (COMPULSORY QUESTION) 

Seetha and Malini are two good friends; wanted to start their business of 

SeeMa’s Home Cuisine (SMHC).  And started mining for the source for 

purchasing Fruits and Vegetables. They had an idea of online shopping – 

BigBasket.com (Seetha used to shop), myhomefarm.in (Malini used to shop) and 

other online shopping. But thought that they may not be cost effective for their 

idea to come true.  

After a keen discussion they now thought about Rythu Bazar. Getting the Fruits 

and Vegetables from their and then starting the business. They chalked the 

schedule to purchase the Fruits and Vegetables an alternate day and cereals once 

in a week and so on… 

 

Questions: 

a) What do you think a seller in a perfect competition is called a price taker? Can 

a seller make normal profits or abnormal profits in the business? 

b) What do you think about the two friend’s business idea and explain if there is 

a scope in the idea? 

BL4 10 M 

************* 
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Bloom's Taxonomy 

Level 
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Remember Understand Apply Analyze Evaluate Create 
 

 

SECTION – A (50 Marks) Bloom’s 

Level 
Marks 

1 

A) What is marketing mix?  Explain the elements of Marketing Mix with examples 

referring to a company. 
BL2 10 M 

OR 

B) Name and describe the elements of a company’s micro environment with 

appropriate examples. 
BL2 10 M 

 

2 

A) Briefly describe the major steps in designing a customer driven marketing 

strategy. 
BL2 10 M 

OR 

B) What is product positioning? Explain the various positioning strategies 

highlighting examples wherever necessary. 
BL2 10 M 

 

3 

A) Describe the major steps in the new product development process. BL2 10 M 

OR 

B) Create brand development strategies of international products in India with an 

example. 
BL6 10 M 

 

4 

A) Explain the characteristics of consumer Behaviour and 7 Os Structure. BL6 10 M 

OR 

B) Analyse consumer buying behavior towards frozen foods in pandemic. BL4 10 M 

 

5 

A) Analyses the Smart mobile service strategies in rural areas. BL4 10 M 

OR 

B) As a marketing manager create promotional strategies on social media for 

patanjali products.       
BL6 10 M 

 

SECTION – B (10 Marks) - CASE STUDY 

6 A) Maggi Journey 

Maggi Journey Maggi began its journey in 1869 when Julius Maggi (Julius) 

(after whom noodles were named) took over the control of hammer mill from his 

father. When the hammer milling sector was passing through tough times Julius 

started searching for new opportunities. It was during this time he got in touch 

with a physician Fridolin Schuler, who had an idea to improve the nutritional 

level in the labor classes by using pack foods having milled pulses or legumes. In 

BL5 10 M 

 



1884, the first industrially produced leguminous flour was introduced to Swiss 

market but contrary to expectation, the product failed to achieve success. After 

Julius returned back to drawing board and created ready to use soups in 1886 and 

named it Maggi. The product gained wide acceptance and spread globally.  

 

Nestle’s Voyage 

Nestle journey dates to 1866 when anglo-swiss condensed milk company 

founded by US 

The allegation did give chills to entire instant noodles market in India. But in a 

competitive market. a loss of one is always a gain for another. The loss of Maggi 

noodles gave considerable edge to its competitors. The biggest gainer was 

Sunfeast Yippee noodles who grabbed market share of 33% as compared to 1096 

in 2014. Even the launch of Patanjali noodles trying to capture the nostalgic 

emotions of indigenous product possessed a greater threat to Nestle's Maggi 

noodles. For Maggi noodles, the north market remains a strong foot hold 

followed by east and west. The southern market remains the weakest region due 

to different food habits. Nestle Maggi planned to expand its product portfolio to 

stay ahead with its competitors by launching new variants of Maggi noodles. 

Under the current scenario, will Maggi noodles be again its top of the mind 

position and same trust it has been enjoying since its entry in Indian market. 

 

Maggi: Enmeshed in controversy. 

The Drama Unfolds 

 As a part of routine quality checks, in February 2014 samples of Maggi noodles 

batch was tested by FDA officials of Barabanki in March 2014 and its revealed 

High levels of lead and MSG. The results were informed to Nestle in July 2014 

which the company challenged therefore the samples were sent to a lab in 

Kolkata for re-test. The decision of the test came in 2015 which confirmed the 

earlier outcome. As the news broke out. different states of India started taking 

precautionary measures. Delhi government banned Maggi for 15 days. Even 

army and navy canteen asked not to serve Maggi noodles. Subsequently 

Uttarakhand, Gujarat, Jammu and Kashmir, Tamilnandu, Telangana, Assam, 

Punjab and Karnataka states too prohibited Maggi sales. Seeing the back lash by 

the Government on June 5th ,2015 Nestle India announced withdrawal of the 

product from the Indian market . In July 2015. Nestle India challenged the ban 

by the central safety food regulator FSSAl (The food Safety and Standards 

Authority of India) in Bombay High Court. Also for the first time Nestle India 

reported a loss to INR640 million in second Quarter that includes July ,August 

and September  earnings. On August 3'" 2015 Bombay High Court turned down 

the order of FASSI  on Nestle India's appeal and ordered lab retest of noodles 

afresh and gave six weeks time to submit the results . 

 

Brand Ambassadors Bears the Brunt Too 

In May 2015·actress. Madhuri Dixit got FDA notice for endorsing Maggi 

noodles and also FSDA ". UP food regulator filed  case against Nestle India. A 

local advocate Sudhir Kumar Ojha filed separate case against Amitabh 

Bachchan, Madhur Dixit and Preity Zinta in the court of Muzzaffarpur. In June 

2015, Bihar court ordered FIR against Maggi brand Ambassadors Amitabh 

Bachchan, Madhuri Dixit, Preity Zinta, and two Nestle officials (Managing 

Director of Nestle Mohan Gupta, its Joint Director Sabab Alam). 

 

Impact on Market and Losses Faced by Nestle India  

The whole debacle had impacted Nestle India's overall performance. Its net sales 

dipped by 17.2% for the year ended on December 2015. The net profit dropped 

to INRS 632.7 million from INR 11,846.9 million and also market shrunk to 

42%, 35% lower than the year 2014. The share price also tumbled down to the 

lowest of INRS 539.8 for the year 2015 and still the scrip is facing high 



volatility. It also had to destroy nearly 30,000 tons of Maggi worth INR 4,500 

million. The ban affected nearly 1,500 employees directly because company had 

to suspend production at Pantnagar, Tahliwal, and Rudrapur plant. As on January 

2016, the overall Indian market of noodle shrunked to INR 20,000 million from 

INR 34,000 million. 

 

Questions: 

1. As a marketing manager what are the promotion strategies needed to recreate 

the brand to increase the sales in Indian market?  

2. What are the changes made in the product packaging to regain the customer’s 

trust? 

 

 

************* 
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Note:  
1. This question paper contains two sections A & B 

2. The Section-A consists of 5 questions with internal choice. Answer all the questions 

3. The Section-B consists of Application Oriented questions 

Bloom’s Level: 

Remember BL1 Apply BL3 Evaluate BL5 

Understand BL2 Analyse BL4 Create BL6 

Note: Give the level of question as per the Bloom’s Taxonomy levels 

 

SECTION – A (10 Marks) 
Bloom’s 

Level 
Marks 

1.  Answer all the questions: (Answer All Questions): 
a) What is the purpose of Sorting and Filtering of data in MS 

Excel? 

b) Briefly explain about the options in Page Setup. 

c) Write the syntax for the statistical functions (i) Average and 

(ii) Standard Deviation. 

d) Write the syntax for the excel formula to calculate the 

activity ratio. 

e) What is auto fill in MS Excel? 

 

BL1 

 

BL2 

BL1 

 

BL1 

 

BL1 

 

2M 

2M 

2M 

2M 

2M 

 

SECTION – B (20 Marks) 
Bloom’s 

Level 
Marks 

1. 

A) Explain any three types of charts in MS Excel. BL4 [10 M] 

 

B) Explain the process of creating a pivot table in MS Excel. BL4 [10 M] 

 

2. 

A) 

In MS Excel describe the following functions: 

(i) Max (ii) Min (iii) Average (iv) Sum 

Also mention the formulae for the above functions to the 

following data: 

X 15 21 17 14 18 19 26 
 

BL3 [10 M] 

 

B) 
Define Financial Modeling. Explain the types of Financial 

Modeling. 
BL4 [10 M] 

 

 

 

************* 
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Level 
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Remember Understand Apply Analyze Evaluate Create 
 

 

SECTION – A (50 Marks) Bloom’s 

Level 
Marks 

1 

A) What are the various measures of central tendency? Explain the application, merits and 

demerits of arithmetic mean. 
BL2 10 M 

OR 

B) Calculate Karl Pearson’s coefficient of skewness of exam scores of a national 

test written by 10 candidates. 

Candidate 1 2 3 4 5 6 7 8 9 10 

Score 20 40 60 60 75 80 70 65 70 90 
 

BL2 10 M 

 

2 

A) What is probability distribution? Explain the types of probability distributions. BL2 10 M 
OR 

B) Fit a binomial distribution to the following data: 

x 0 1 2 3 4 

f 28 62 46 10 4 
 

BL3 10 M 

 

3 

A) What is hypothesis testing? Explain the steps in the hypothesis testing process. BL2 10 M 
OR 

B) In a random sample of 100 articles taken from a large batch of articles, 10 are found to 

be defective. Test the sample proportion at 95% level of significance. 
BL4 10 M 

 

4 

A) (i) Compare and contrast one-way ANOVA and two-way ANOVA.  

(ii) Write a note on the Chi square test. 
BL4 10 M 

OR 

B) Two horses A and B were tested according to time in seconds in running a particular 

race track with the following results: 

Horse A 28 30 32 33 33 29 34 

Horse B 29 30 30 24 27 29  
Test whether the two horses have the same running capacity at 5% LOS. 

BL4 
5 M 

5 M 

 

5 

A) What is correlation? Explain the various types of correlation. BL2 10 M 
OR 

B) From the following data compute correlation coefficient using the two regression 

coefficients. 

X 6 2 10 4 8 

Y 9 11 5 8 7 
 

BL4 10 M 

 

SECTION – B (10 Marks) - CASE STUDY 

6 A) Calculate three-yearly moving averages of the production figures given below and draw 

the trend line: 

Year 1985 1986 1987 1988 1989 1990 1991 1992 

Production (in tons) 15 21 30 36 42 46 50 56 

Estimate the trend value of the year 2000. 

BL5 10 M 

************* 

 

 


